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https://youtu.be/wMtHpAKmBkc
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® Music Marketing
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4.Tagline & Slogan
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6.Mood & Tone
® dun/Positive
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7.nusnasnaluurun (Hard Sell & Soft Sell)
® Hard Sell

8. Target (@1u1snIaonln919:191:ndu Target Thu)
15-35 Yrs. (High School - Office)
Interest Target : Travel / Music Festival (Concert & EDM) / Gamer
Local Lifestyle (191=n@uganATMUuINIUNIA)
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